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KEY HIGHLIGHTS FROM BERLIN

Automotive Intelligence – the future
Don’t be a passenger, help drive change in automotive intelligence
Automotive operators from across Europe gathered at the recent
Automotive Innovation Summit (27-29 May 2015) in Berlin to listen to
some of the leading authorities in IT solutions and technologies.
“The Internet of Things (IoT) is the network of physical objects or
"things" embedded with electronics, software, sensors and connectivity
to enable it to achieve greater value and service by exchanging data
with the manufacturer, operator and/or other connected devices. Each
thing is uniquely identifiable through its embedded computing system
but is able to interoperate within the existing Internet infrastructure.”

Roger Lanctot
Strategy Analytics

George Galliers
Evercore ISI

“OEMs are not effective
at passing costs to the
end customer - 50% of
OEMs in Europe are not
profitable.”

“The IoT - Car Key can take a vehicle diagnostic “snapshot” at any
time and send it to the driver’s selected dealership. It can take
software updates from the cloud and update vehicle embedded
systems software.”

Hakan Kostepen
Panasonic USA

“Automated driving is real and it is big.
The idea is not new, but there has been
a paradigm shift – from powered by
horse to “horsepower” and from driver
to being driven.

“When it comes to legislation – I want it all and I want
it now!”
Mavis Cournane, Cognitran

“Automated driving promises to
increase car safety, with cars
becoming more efficient and
consequently more eco-friendly.
Drivers will have more freedom and
new car comfort features will greatly
improve the user experience.”

Jan-Maarten de Vries, TomTom

Lars Ringertz
Panasonic Avionics

Ingo Glatter
AVL DiTest

Low-Speed Autonomous Transport System
L-SATS will be provided by two-seat electric driverless
vehicles which will provide a new transport solution in the
urban environment. The technology will provide
an on-demand and point-to-point
public transport service.

Tim Armitage

Pedro Jimenez Ferreira, Snap-on
“Nine billion devices around the world are currently connected to the Internet,
including computers and smartphones. The number is expected to increase
dramatically within the next decade, with estimates ranging from 50 billion
devices to reaching one trillion.”
Axel Rogaischus, IBM

“We are not the car sector – a copypaste of legislation for high-volume
cars does not work for agricultural
machinery. We need responsible, tailormade EU regulation that also takes the
use-phase, i.e. farming realities, into
account.”

Ivo Hostens, CEMA

“… by 2020, the 10 major OEMs will
reduce their platforms by about a third
accounting for 45–48% of passenger cars
launched globally.”
1“How Location Analytics will Transform Retail” by Tony Costa, Harvard Business Review (March 12, 2014)
2 Cisco Consulting Services 2013
3 IBM Survey I Accenture customer analytics study

Sven Dahlmeier, NTT Data

Automotive
data and
connectivity
The connected car is already the third
fastest growing technological device
after phones and tablets. By 2020,
$600 billion (£380bn) - or 20% of the value of new
connected vehicles - will be able to be attributed
to "connected life", according to
Machina Research.”
Raj Samani, McAfee

“The buying process starts as home, sales teams need the
technology to keep in touch with the customer at all touch points.”
Robert Clark, Snap-on
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“Snap-on Business Solutions is sponsoring and
attending AIS because it is important for us to find
a way to connect easily with our customers and
showcase some of our new capabilities around
connected vehicle and retail technology.”
David Stott, Snap-on Business Solutions

“Well it's been a very good experience
and a great opportunity to meet our
automotive customers and show them
our automotive design capabilities.”
Robert Blowers
Panasonic Computer Products Europe

“We are a proud sponsor of AIS because we provide the link
between product and customer particularly in the
automotive aftersales. We find that the delegates at AIS are
directly responsible for aftersales activities within the motor
manufacturers, so coming here puts us in direct connection
with the people that are really important to our business.”
Andrew Head, Semcon

“The AIS 2015 has been a fantastic organisation for us, a fantastic event meeting our customers and having
enough time to talk to them, to have presentations, to listen to their needs and to really align our strategy
towards their needs and to find new opportunities, new customers. For the last three years we have
attended AIS and it is really satisfying for us because it's improving every year and we will definitely be
back for AIS 2016.

Ingo Glatter, AVL DiTest

“We are here at AIS 2015 because it is an event where we can meet the people that matter in the business
and it's a great opportunity to demonstrate our products like our quick launch multi-media platform that
we introduced into market at this event.”

Helmut Windl, Panasonic Automotive & Industrial System Europe

“For Panasonic Surveillance Systems this is a
unique opportunity to meet automotive industry.
We can sit down face-to-face with the customer,
we can demonstrate and show the high
resolution, the high quality and the potential of
the new security system which, thanks to the 4k
resolution, are going beyond a surveillance
system.”
Matteo Riva, Panasonic System Solution Group

“This event has been very interesting and a great
opportunity to showcase our products at Automotive
Innovation summit 2015. Here we have been able to
introduce our kiosk for retail applications inside the
automotive industry and together with 3D solution
for our virtual reality I am also showing our 4k large
display which is of very good use for the design
centres of the automotive industry as well.”
Enrique Robledo, Visual Systems Solutions

